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Socialight Partners with Organic to Launch "Urban Mixtape" Project
Urban navigation service lets people easily share their favorite places from their mobile handsets

Las Vegas, Nevada. April 2 2008. Organic, a leading digital marketing agency, and Socialight, an
award-winning urban navigation company, today announced a partnership to create "The Urban

Mixtape" [link: socialight.com/channels/mixtape], helping people explore their cities in an entirely
new way.

The initiative, which leverages Socialight's open platform that brings together user-generated and
editorial information about places, is another small step in the evolution of the geospatial web,
allowing people to access information and content when and where it is most relevant.

Using Socialight's Channels architecture, each Mixtape is an individually curated collection of
places that is easily created, shared, and accessed on any mobile or web device, including via
the GPS-enabled Socialight Mobile application.

The project launches with an insider's guide to Las Vegas for visitors to the CTIA conference, with
content from premier editorial producers like Thrillist, Bravo, and Travel Channel. The Mixtape will
be prominently featured on the new Socialight Java application demonstrated at the Nokia booth
(#2635, Central Hall).

Using a simple interface, anyone can create an Urban Mixtape by adding some great places to
their "mix", then sending it off to a friend's phone or email address. Users receive an SMS or
email link to their Urban Mixtape -- easily viewed on any web-enabled phone -- and dynamically
reordered around their current location. Users of Socialight's award-winning Mobile Java
application can "follow" a Mixtape from start to finish using location-aware devices such as the
Nokia N95. The application also includes a “remix” function that allows the user

to modify the order of their mixtape based on their current location.

"This initial collaboration between Socialight and Organic arose out of a shared vision for social
applications and a desire to experiment and push the boundaries of mobile technology, user-
interface, and geo-targeted marketing," says Michael Sharon, co-counder of Socialight. "The
Urban Mixtape not only provides Socialight users with a new way to explore their surroundings,
but also gives Socialight and Organic valuable insight into how users want to interact and utilize
location-based applications."

"We strongly believe that the next wave of popular social applications will integrate location aware
services" says Chad Stoller, Executive Director of Emerging Platforms at Organic,

Inc. "Consumers are interested and our clients want to learn about it first hand. Working with
Socialight provides Organic with another great opportunity to learn more about mobile




development in the areas of social services and location based applications. It’s experience that
allows us to differentiate ourselves from other digital marketing agencies."

About Socialight

Socialight [link: socialight.com], a closely held New York-based company, is creating the ultimate
urban navigation service, helping people explore their cities using mobile phones. Using
Socialight's mobile and web interfaces, users can discover insider information, find great places
to eat, rate their favorite hot-spots, and tag secret bars for friends. Socialight's open platform
makes it painless to create successful mobile local services such as NBC Universal / Bravo's
Project Runway Guide to NY, part of the Webby-nominated Project Runway Mobile Fan Club.
Socialight has recently won awards including the Tele Atlas Attendee Choice Awards at CES
2008 and NATPE Mobile's Top 12 for 2007. Partnerships with Skyhook Wireless, SiRF, Tele
Atlas, and Navteq help power Socialight in developing the next generation of location-aware
services.

About Organic, Inc.

Organic is a leading digital communications agency that uses a consumer empathy-based
approach, combined with a holistic view of the digital landscape, to design and build exceptional
interactive experiences that effectively engage and persuade customers. Founded in 1993,
Organic has offices in Chicago, Detroit, Los Angeles, New York, San Francisco, and Toronto.
Adweek ranked Organic as the number one interactive agency in their 2007 interactive agency
report card. To learn more about Organic and the Organic® services, please Vvisit
www.organic.com or read our blog at http://threeminds.organic.com.

Organic is a part of Omnicom Group Inc. (NYSE: OMC) (www.omnicomgroup.com). Omnicom
Group Inc. is a leading global marketing and corporate communications company. Omnicom's
branded networks and numerous specialty firms provide advertising, strategic media planning,
digital and interactive, direct and promotional marketing, public relations, and other specialty
communications services to over 5,000 clients in more than 100 countries.
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